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We at KONE can support our customers in e.g.
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ACCESSIBILITY ENVIRONMENT HEALTH & SAFETY
Enabling smooth people flow in Supporting sustainable and green Ensuring the safety of the 1 billion
congested urban environments building through our energy- people using our equipment every

efficient and innovative offering as day, introducing new health and
well as healthy, functional, and well-being solutions for safer cities

sustainable materials




With the patterns of urbanization changing, the built
environment needs to be rethought

The existing building stock is in need of renovation and
new buildings need to be planned from a new angle.

In the fast-changing
world, we need
buildings that are
futureproof,
multipurpose and
have a long
lifecycle as a
starting point

Buildings account for
~40% of the world’s
GHG emissions —

Technology can act
as an enabler for

greener buildings solving many of the

are central to
combatting climate
change

challenges related to
rapid urbanization
and climate change

GREEN INTELLIGENT ACCESSIBLE ADAPTABLE




The momentum Is there for smarter and
more sustainable cities

Global stimulus Customer demand COVID-19 has
for green for green building highlighted the need
transformation certification for better urban

environments

E.g. EU Renovation-wave ~40% of all major projects Focus on safety and
and-Fit for 55, plans-in the are seeking green wellbeing, visible €.g. in
US, China pledge for carbon building certification* office refurbishments
neutrality

City-level requirements for
certification, e.g. Singapore

*KONE CRM data, projects in monetary value



Sustainable success with customers . MEGATRENDS Dediatedto people Fow” [T
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URBANIZATION SUSTAINABILITY ~ TECHNOLOGY w ! STRATEGIC TARGETS

Great place to work
Most loyal customers

Faster than market growth
Best financial development
Leader in sustainability

WHERE TO WIN

| ‘ = We will lead the way in:
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We aim to lead the industry
which are connected, ads
carbon optimized.

Already today KONE's sc




Case eco-efficient:

Positive contribution to low-emission buildings

= KONE MonoSpace®500 significantly reduces

the amount of GHG emissions from the use
phase energy consumption, lowering our
customers’ carbon footprint

= |n addition to savings in energy and cost,
modernizing existing elevators also improves
accessibility, safety and reliability

= KONE’s eco-efficient solutions can also
contribute to various green building
certifications

8 October 4, 2021

Elevator modernization can bring vast
energy and cost savings

Il U baseline elevator 2009
B KONE MonoSpace 500

Lifetime
total cost (€)

Lifetime carbon
emissions (kg
CoZ2e)

EU 27 average household electricity prices for 2020 according to EU statistics
Carbon price of 60€/ton of CO2 emission applied

Lifetime energy
consumption (kwWh)

© KONE Corporation


https://ec.europa.eu/eurostat/statistics-explained/index.php/Electricity_price_statistics

Case connected: KONE
More predictive maintenance brings many benefits

E.Q.
L \J Fewer unplanned visits, less GHG emissions
Longer life-time for the equipment

) .

>40% 70% 50% More satisfied customers
Fewer Of all potential Reduction in
callouts faults identified  entrapments

proactively
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Making strong
commitments for a
sustainable change




Sustainability has been in our DNA for many years —
we have a strong foundation to build upon

Forbes

Among the Among the
most innovative best employers
companies in the world

in the world
2010-2016, 2018 2017-2020

2
reddot winner 2020
DX elevators awarded for outstanding

design features, innovativeness and
smart elements. KONE has been

awarded also in 2016, 2015, 2014 & 2012.

2012, 2014, 2015, 2016, 2020

13 October 4, 2021
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Among the top 1% of all companies rated
by EcoVadis in respect to environment,

labor and human rights, ethics and
sustainable procurement.

2020, 2021

Corporate fnights

Ranked among the world's
most sustainable companies
by Corporate Knights, included in the
top 2% in 2020.

2015, 2019, 2020

CLIMATE

Achieved a leadership score of A or A-
for eight consecutive years, which
describes our long-term commitment to
environmental work and sustainability

2013-2020

FTSE4Good

Included in the list of publicly traded
companies with strong environmental,
social and governance practices

2016-2021

© KONE Corporation
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embedding sustainability

SAFETY & QUALITY
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KONE's climate pledge: science-based targets and carbon neutral operations by 2030 EENE

OPERATIONS PRODUCTS & VALUE CHAIN
Emissions from operations (Scope 1&2): Emissions from products (Scope 3):
<0,2 MtCO%e >12 M tCO-e

used

. materials
facilities

lifetime energy
consumption

vehicle
fleet

100%  -50% 9 -4,0%

renewable in absolute Carbon neutral in emissions per
electricity emissions operations ordered product

e 'O 2018 - 2030 -

X



Transforming our vehicle fleet and increasing
renewable energy

= 30% of the fleet in Norway and >10% of = KONE Americas shifting to renewable
fleets in the Netherlands, Sweden, and energy for all the offices, storage facilities
Israel already electrified, good progress in and manufacturing plants by year end

many other countries as well
» Solar panels installed in KONE'’s India
=. Piloting e-cargo bikes and e-scooters in facilities
Austria
= Subsidiaries in China now sourcing 100%
renewable electricity



A clear majority of our emissions come from the value KioNlE
chain highlighting the need for action

KONE'’s total carbon footprint in 2020

MtCO2e

18 October 4, 2021

Scopel &2
Scope 3 logistics
B Scope 3 others (0%)
I Scope 3 used materials for products

B Scope 3 product lifetime energy consumption

Biggest impact
from the lifetime
energy
consumption of
our products

© KONE Corporation



Taking steps to reduce emissions from manufacturing KiolNE
and the lifetime energy-use of our products

PAONRS]
BASELINE

R&D

Innovation activities seeking further re

iIn energy consumption 2030
TARGET

Sales
Tender and sell eco-efficient options and A-energy cle

40% reduction

) in emissions
Sourcing relative to ordered
Increase the amount of recycled materials products by 2030

(e.g. steel, aluminum and copper) and low-carbon content (baseline 2018)

19 October 4, 2021 © KONE Corporation



Engaging our suppliers on the
change Is essential

= Supplier sustainability assessments launched last
year

— screening suppliers’ performance in terms of their
environmental and social responsibility

— Includes basic criteria that must be met in order to
continue doing business with KONE other and more
advanced criteria

= Sustainability strongly highlighted in annual supplier
days

20 October 4, 2021
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KONE's total greenhouse gas emissions in 2020

W Scope 1 and 2 (1%)
W Scope 3 logistics (1%)
Scope 3 others (0%)

B Scope 3 materials used for products
and packaging (34%)

W Scope 3 product lifetime energy
consumption (64%)

KONE target for product-related greenhouse
gas emissions (Scope 3): 40% reduction
relative to ordered products by 2030

34% of emissions comes from supply chain



Summary

KONE contributes to
sustainability by improving the
flow of urban life with our
intelligent and sustainable
solutions

Our solutions make a difference
already today e.g. on our
customers’ carbon footprint

Sustainability has been a key
focus area for decades,
ambition level now raised




